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Innovation vs. Anti-Piracy Enforcement

Carrot or the
Stick?

HIGHLIGHTS

The entertainment industries have led a worldwide campaign to ratchet up “anti-piracy” laws — but have
they been effective in either reducing piracy or increasing revenue? Recently, there have been some very
positive signs for those industries, while people have been signing up for popular authorized services. These
two factors raise a serious question: is the success caused by the innovation or the legal changes?

Is it the carrot or the stick that is leading us into this new world?
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THE COST OF ENFORCEMENT:
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